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Creative Director, G Fuel / 2014 - Present

Creative Director with 6+ years of executive experience directing and 
managing branded content. Proactive and detail-oriented with a proven 
track record of facilitating explosive sales and revenue growth through 
new and exciting targeted media. Results-driven, team-centric, skilled at 
developing innovative, original and exciting content. 

631.334.3658
namerola@gmail.com
imNickMerola.com

•Responsible for the creation of all visual content and media campaigns 
pertaining to G Fuel Energy marketing efforts that facilitated revenue 
growth from $35k / month to more than $7M / month. 
•Conceptualized, directed and edited video and photoshoots for •Conceptualized, directed and edited video and photoshoots for 
Television, YouTube, and Social media platforms, featuring many of the 
world’s largest online influencers and esports personalities and brands - 
including Pewdiepie, Dr. Disrespect, Logic, SEGA, Capcom, FaZe Clan 
and KSI.  
•Media buying, budgeting and management. 
•Managed graphic artists, 2D and 3D animators and photographers to •Managed graphic artists, 2D and 3D animators and photographers to 
ensure cohesive and effective branding / quality. 
•Hired and managed additional media teams for supplemental content 
on shoots worldwide.
•Worked with marketing teams to develop effective strategies. 
•Developed quality content for social media, which resulted in •Developed quality content for social media, which resulted in 
successfully acquiring more than 1.5M Twitter followers and 3M on 
Instagram. 

Work with performance marketing and CRM leads, brand managers, and design directors in the overall execution of marketing collateral for all product verticals.
Work both independently and collaboratively to deliver high-quality video assets in a fast-paced environment.
Establish, manage, and clearly communicate overall timelines, project deliverables, and resourcing needs related to production.
Organize and manage casting for talent.
Plan video shoots; scout, select, and reserve shoot locations.
Hire and organize freelance support as needed for external shoots.
RRecord and edit video and sound projects, including selecting program format for nal output, capturing/importing media, organizing raw media, editing footage and sound les, creating and inserting static and motion graphics, titling, adding music/voice-over/sfx, media management and archiving project media.
QA and review of nal output and source les.
Assist and guide other Designers in their professional development; foster innovation in the Design team.
Success Factors:

Must have advanced editing, motion graphics and animation skills.
Possess a good sense of timing, continuity, and pacing for video and animation.
CCan nurture inexperienced on-camera talent to improve their screen presence.
Familiarity with special effects, compositing, and basic sound editing.
Knowledge of design best practices as they apply to different marketing channels.
Possesses a strong understanding of social platforms.
Understanding of today’s media landscape and how people engage with advertising.
Be engaged in monitoring asset performance, and make quantitative design decisions to make better marketing assets.
Be open-minded to learning new things and changes to workow. 
HHaving a collaborative nature is crucial for this role. Needs to be able to receive and provide constructive criticism, and work to licensing partners’ requirements. 
Ability to multi-task and work effectively under pressure with careful attention to detail.
Skills & Qualications:

BA in media, lm/television, cinema, photography, or similar eld.
At least ve (5) years of progressive and creative leadership experience in the areas of video production.
A demo reel/portfolio of commercial work demonstrating an exceptional design and narrative aesthetic produced for client-oriented projects.
Deep understanding of various A/V equipment and technologies.
PProcient with visual storytelling using Adobe Creative Suite, Final Cut Pro X, Adobe After Effects or Adobe Premiere.
Intermediate to expert knowledge of OTT platforms, such as Vimeo.

Michael O’ Marra 
Art Director - G Fuel            
631-697-1285 / Mickey@GFuel.com 
                    
Mark Christopher
Writer / Director - Wildword Productions
917-922-4247 / Markchristopher123@gmail.com

Adobe Premiere
Adobe After Effects 
Adobe Photoshop
Adobe Ilustrator 
Adobe inDesign
DaVinci Resolve

RED Digital Cinema 
Arri Alexa 
Phantom High Speed 

Drexel University 
Bachelor of Science 
Film & Video Production

Webby Award Honoree
NFFTY Film Festival 
    “Edge Of Your Seat” Award
Macabre Film Festival
 Official Selection


